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Results
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Survey Outcomes
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Survey open from January 10, 2022 to March 10, 2022

Receive input from Rate payers related to preference for either:
 On‐going RVSD revenue to stabilize rates versus

 A one‐time revenue source

Input from stakeholders is received related to alternative
potential future uses at the site, including preservation of area
previously dedicated as open space and a development plan that
will not include RVSD headquarter facilities.
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Residents/owners near 
the site

Fairfax, San Anselmo, 
Ross, Larkspur

County Districts 2 and 4 
(unincorporated 
communities)

Senior/retired residents
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Survey Accessibility
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Digital survey (take by phone, tablet, or computer)

Physical copies available via phone or at RVSD office

Spanish translation available upon request
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Survey Distribution

Page 5

Postcards/
Flyering

IJ Press 
Release

GM Bulletin

Pacific 
Sun/IJ

News Ads
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RVSD Outlets
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Updates to District website
 Front page banner

 Updated project page

 Spanish translation advertised

GM Bulletins (Jan/Feb)

NextDoor (every 2 weeks)
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891 Mailed to ratepayers east 
of Highway 101

100 Delivered to storefronts, 
libraries, and Tamalpais 
Marin

60 Distributed by board 
members

50 Available at RVSD front 
desk

1,101 Total
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News Outlets
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Marin IJ article (Jan 21)

Marin IJ editorial (Jan 30)

Newspaper Print Ads:
Marin IJ – ¼ Page (Feb 13 and Feb 17)

 Pacific Sun – ¼ Page (Feb 9 - 15)

Marin IJ online ads (Feb 13 – March 4)
 80,800 impressions (Targeted to ratepayers)

Marin IJ email newsletter (Mar 8)
 14,365 views (Targeted to ratepayers)

Spanish translation advertised
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Outreach materials and press 
release sent to:
 City/Town Councils and Planning 

Managers (Fairfax, San Anselmo, 
Ross, Larkspur)

 County District Supervisors (Katie 
Rice, District 2; Dennis Rodoni, 
District 4)

 POA/HOAs (Greenbrae; Kent 
Woodlands; Sleepy Hollow)

Survey advertised in San Anselmo 
and Fairfax newsletters
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293 response (228 from ratepayers)
 ~14,000 households in service area

1 written submittal

Ongoing revenue from long-term lease ranked most 
important

Very little difference in land use preference. Low-income 
housing, open space, recreation, mixed-use, and market-rate 
housing ranked similarly

Concerns about traffic/infrastructure impacts
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What City or Unincorporated Area Do You Live In?
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2.24* 2.13 1.99Weighted Avg: 2.21 1.85 1.36

Should the District choose to move forward with the 
property disposition, what future potential uses are 
most important to you? (all responses)

*Average value of responses, where 3 = Important, 2 = Somewhat Important, and 1 = Not Important
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Ratepayers All Responses

Should the District choose to move forward with the 
property disposition, what future potential uses are 
most important to you?

*Average value of responses, where 3 = Important, 2 = Somewhat Important, and 1 = Not Important
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133 free responses

Support for: 
Workforce or affordable housing

 Open space, recreation, and community amenities 

 Pedestrian/bike/transit infrastructure 

Concern about:
 Traffic impacts on Sir Francis Drake, Drakes Cove 

 Concern about infrastructure impacts 



Community Engagement Timeline
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